|2010 Consumer Chosen Activities |

LINCS
Total C|Total O|% C PERCENT OF SPECIAL ACTIVITIES CHOSEN BY THE CONSUMER PARTICIPANTS
16 14 88%
DEEP CREEK
Total C|Total O|% C
26 13 50% DHI--------- 9
DHI Day Activities 7
Total C|Total O]% C Deep Creek 5
42 27 64%
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